What are three or four components of a well-thought-out, achievable, and reasonable business strategy?
a) Mission- a mission is very key when it comes to corporate strategy process. A mission is considered as a definition of where the business should start and this is very crucial as it helps consolidate plans and prevent the business administrators from wandering aimlessly without a clear goal on where they would want to get (Richardson, 2008). The mission will tell why the business is in existence (fundamental purpose). 
b) Core values – these are principles that support the vision of the business. They also develop a culture and they represent what business will value. These values are said to be the essence of the identity of a business. 
c) SWOT – a business strategy should have a clear analysis of the strengths, weaknesses, opportunities, and threats. Every strategy is that a business takes is apparently an actionable SWOT (Richardson, 2008). Tis analysis is very important as it lays down what works for the business and clearly depicts how this will be done. 
d) Other components include measurements, funding, and ways of operation.
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